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Need help getting your feature news stories noticed by media? Business Wire offers these
step-by-step tips for better feature writing.

The best circuit for CNPS
would be our California
statewide circuit, cost for a
non profit is $200 for the
first 400 words plus $52 for
each additional 100 words.
Included with this the
release would go to over
4,000 online websites,
blogs and databases AND
you may select from over
200 national trade
magazine categories,
things like consumer,
environmental and more.
For more information go to
www.businesswire.com

i 2 Summarize your story in 20 words or less. Think of how you
can interest people in your story and let them know what it's all about.

- . Reinforce the headline message. Give readers
more m whet th@ r appetites, just a kernel of information. Keep it tight
- no more than 30 words.

\ shir Expand the lead ancﬁ back it up. Attribute the lead
amd identify the source or expert. {e.q. says Mary Jane Sweet,
director of the Sugar Cone Corporation. ) Editors will not read past this
paragraph if they do not know who is providing the text. This is also an
ideal place to add 5 website address.

Polre Paragresh: Bring the story to life with your best quote. Humanize
the feature. This shows editors that your expert will be interesting to
interview. Start with the quote first, then add the attribution (e.g.,
“Johnny Appleseed, a pie expert and president of the All American Pie
Company.”) If you want to add another quote, you can then use “says
App?&seed"’

B Give more details to further the story, tell readers
h@w ‘?h@ pmduct works or introduce tips. List the tips in bullets and
don't number them. When editors are tight on space they may need to
edit the list. After you give the details, you may want to use another
qaod quote from a third party.

i« i you have statistics or research findings, or you want
has affected people, this is the paragraph to do

‘to show how your story
50,

: i Close your story. End by providing price information
and how to gwﬁ i:?we praduct. Also include the website address. Give
people the facts and everyone will be happy. Most importantly, keep
your feature story to 400 words. The more you write, the more likely the
editor will use another story that is less time-consuming to prepare.

i I you have photos, video or a spokesperson available
for interviews, mention it in a note to editors.

ats ity t5: Not necessary for a
f@aftufé ato;y i:}ora t be shac?«zed F@aaure Sdﬁ{}i’ﬁ hesitate to read them
and rarely use them. Feature content is very different from a regular
press release and usually doesn’t carry text that will require a disclaimer.
Features are targeted to a niche audience with a completely different
focus.

For additional writing tips, story suggestions or information on timing
and targeting your feature news, contact our Features department at
features@businesswire.com.
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